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Online & Mobile transacƟ on volume increased seven percent over the 
past three months, from 685 to 735. Deal value declined 49 percent, from 
$38.9 billion to $19.9 billion. Both aggregate volume and value throughout 
the past fi ve quarters reached their peak in Q2 2016. Strategic acquirers 
completed each of the industry’s top ten highest value deals in Q1 2017.

The number of transacƟ ons in the mobile applicaƟ on subsector improved  
ten percent on a quarterly basis, with a total of 116 acquisiƟ ons in Q1 
2017. Notable gaming deals completed by Chinese acquirers during 
the quarter included United Luck ConsorƟ um’s $1 billion acquisiƟ on 
of Ouƞ it7, a media franchise with various mobile applicaƟ ons, which 
have received more than 5 billion downloads; and Take-Two InteracƟ ve 
SoŌ ware’s acquisiƟ on of Social Point, a mobile game developer, for $250 
million. 

Deal acƟ vity in the E-Commerce segment remained about constant for the 
third consecuƟ ve quarter. Notable E-Commerce transacƟ ons year-to-date 
included Amazon’s announced acquisiƟ on of Souq, a Dubai-based online 
retailer, for a reported $650 million; Coty’s acquisiƟ on of a majority stake 
in Younique, an online cosmeƟ cs retailer and social selling plaƞ orm, for 
$600 million; and Priceline’s announced acquisiƟ on of Momondo Group, 
the operatator of travel metasearch websites momondo and Cheapfl ights, 
for $550 million, which will be rolled into Priceline’s Kayak division.

As for other select industry markets, SaaS & Cloud volume increased 22 
percent in Q1 2017. It conƟ nued to be the most acƟ ve Online & Mobile 
sector, represenƟ ng almost one-third of the industry’s aggregate volume 
year-to-date. E-MarkeƟ ng & Search volume improved nine percent during 
the quarter. M&A volume in the CommunicaƟ ons segment stayed nearly 
the same in Q1 2017, which followed a 55 percent rise in Q4 2016.

Figure 3. Presents transaction volume by market segment within the Online and Mobile Industry from January 1, 2016 through March 31, 2017.
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Figure 1. 2016-2017 value and volume comparison by quarter.

Top Ten Notable Transactions Q1 2017

Figure 2. Lists the top ten transactions for Q1 2017 and calculates their 
value as a percentage of the aggregate transaction value as shown in 
Figure 1. 

Note: Transaction data based on announced date. Deal value 
represents total consideration paid by the acquirer.
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Founded in 1980, Berkery Noyes is a leading independent 
investment bank serving the information, software, marketing, 
and technology industries. Th e fi rm has initiated, managed, and 

closed more than 500 merger and acquisition transactions for 
privately held and publicly traded companies in the healthcare, 

fi nancial services, education, and entertainment markets.  

Berkery Noyes Securities LLC assists middle market companies 
with raising growth capital in the debt and equity markets.
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All charts in this report are based on data gathered by Berkery 
Noyes’ research department. All time period statistics are based 

on the transaction announcement date. Th e information contained 
herein is of a general nature and is not intended to address the 
circumstances of any particular company, individual, or entity. 
Th ere can be no guarantee that such information is accurate.

For current intelligence on Mergers and Acquisitions activity 
in the Information Industry please visit our online service at            

www.mandasoft.com
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