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Next Generation Education

AWhat is it
AHow are todayos s
AWhy must we change

AWhat are the barriers

Connect. Grow. Succeed. F dOptl on S'\ 3



| KIDS ARE SINGING |[|[[[% WHAT | I SARA AND ELMO SITTIN | || a-fr::u VE GOT TO BE KIDDING!
L MEAN SONGS KIND r:l|="1 TRES y = — b
ABOUT MY FRIEND MEAN |F

. SHRA mv ME, § | mmaa*?

(i

i Tl Ry drietend

N A -
*s T=-E-%- T=1-N-G : | .
v IT'S TOUGH
ﬁ/‘/w 2eiNG a,k;r:r\1 I

i Dyreiale

Unf ortunately, weor

Connect. Grow. Succeed. EdOptIOI‘IS



Where are we now?

RHYMES WITH ORANGE

Hilary Price
TS INHIS TE.P-- \x % 11 e
HE'S SUPPOSED TO \
DO THE MA2E 24
 UNTIMED
\N

Connect. Grow. Succeed. EdOptlons\/



E— —

We work 1 n 19700s s

With 19800s admini

Leading 19900s t e
Instructing 2009 students
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Generally, using 1906 educational
methodology and standards

While passionately attempting to
meet 2020 content requirements

With 25,858 fiercely independent
Ideas about how It should be done
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Requirement vs. Capability

Content Mastery
Requirement

Expanding
Knowledge
and
Information Current
Base Instructional
Capability
1900 1960 1990 2010
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The Terrible Truth

What got us here
What worked great for years (sort of)
Will not get us where we need to go
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No matter how much harder we work
No matter how many hours we spend
No matter how much passion we have

Yesterdayos sol uti on
Todayos needs, much
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What 0s t he ans\
Can the trend be reversed?

At EdOptions,
we certainly think so

N
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The good news

Todayos students a
Todayos students a
Todayos students a
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20t Century U.S. Generations

G.l./Greatest Generation Born 1900-1924

Silent Generation Born 1925-1945
Baby Boomers Born 1946-1964
Generation X/13th Born 1965-1980

Generation Y/ Millennials Born 1980-2002

http://en.wikipedia.org/
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Baby Boomers (Born 1946-1964)

Children of G.I. Generation

Characteristics

A Live to work
A Generally optimistic
A Desire to influence policy

(Finnegan, C. (2006). Engaging Millennials & Answering to Boomers: Tales from a Gen-X
Technology Researcher. University System of Georgia.
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Baby Boomers (Born 1946-1964)

Influences

A Suburbia, TV, Vietham, Watergate,
protests, human rights movement, sexual
revolution, drugs, an

Two-t hi rds of todayos
baby boomers

(Finnegan, C. (2006). Engaging Millennials & Answering to Boomers: Tales from a Gen-X
Technology Researcher. University System of Georgia.
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Generation X (Born 1965-1980)

Characteristics

A Need a balance between work and life
A Value contributing to the whole

A Skeptical, but flexible and motivated

A Adaptive to change and technology

(Finnegan, C. (2006). Engaging Millennials & Answering to Boomers: Tales from a Gen-X
Technology Researcher. University System of Georgia.
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Generation X (Born 1965-1980)

Influences

Sesame Street, MTV, Game Boy, PC,

two wage-earner family, tripled divorce rate,
latch-key kids

16% of todayos educa
25% of todayos st

(Finnegan, C. (2006). Engaging Millennials & Answering to Boomers: Tales from a Gen-X
Technology Researcher. University System of Georgia.
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Millennials (Born 1980-2002)

Characteristics

A Live in the moment

A Expect immediacy of technology
A Work in teams

A Globally concerned

A Desire structure and purpose

A Seek constant feedback

(Finnegan, C. (2006). Engaging Millennials & Answering to Boomers: Tales from a Gen-X
Technology Researcher. University System of Georgia.
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Millennials (Born 1980-2002)

Influences

A Expanded technology, disasters, gangs,
diversity, globalization, terrorism, conflict

ANever heard of #AGreen
A Have a cell phone by the 3" grade

6 0% of todayos st
and growing

(Finnegan, C. (2006). Engaging Millennials & Answering to Boomers: Tales from a Gen-X
Technology Researcher. University System of Georgia.
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Next Generation Education

Context

Traditional Emphasis Virtual Emphasis

Web-Enhanced Blended

Classroom

Asynchronous Synchronous
Web-Enhanced Asynchronous
Classroom
Synchronous

100% Classroom 100% Virtual

David Reed, Ph.D. Arizona State University & EdOptions
Connect. Grow. Succeed. EdOptions
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Same teachers, same students,
same brick and mortar school
we routinely see double and triple digit
gains from programs that adopt
Next Generation Education
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My favorite quote

NThere 1 s nothing mo
hand, more perilous to conduct, or more
uncertain Iin Its success, than to take the
lead In the introduction of a new order
of things. o

Machiavelli
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ANNo one promised It
Tom Sr. (Dad)

D]

was born at ni gh
Tom (Me)
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| Om sure youove hi
pig and the chicken discussing a
bacon and egg breakfast

N
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While the chicken contributed,
the pig was committed
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Thi s having bémnceseamir
| Ove Abet the far mo

Six years and $35M+

Hereodos where | OvVE
time and money

Connect. Grow. Succeed.
Copynight © 2007 Fuatony Options, . A8l rights resermd. FO0ptors, Elus 1adge irsmrmatioral Academy, Saars Saty, Movel, TastPak, Hgh School Prepy and GED Do 4

EdOptions)~



EdOptions
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EdOptions

Founded in 1997 to develop and provide
educational resources

Four key philosophies:
I Provide rigorous curriculum
I Maintain an easy-to-use interface
I Preserve the student-teacher relationship
I Deliver cost-effective solutions
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EdOptions

We provide Web-based courses and
programs designed to increase
student success
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EdOptions

Our vision

To be a positive, disruptive force in how
primary and secondary education Is
delivered

To fundamentally change the paradigm
for public education in the U.S.
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EdOptions

Our keys to success
What we believe
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EdOptions

We believe the teacher Is the most
Important link in the learning process

We believe programs should be easy to
use and that updates should
be included for free



EdOptions

We believe that training and support
should be fast, easy, and
avallable to any user

We believe In cost-effective solutions
that provide every student access
to a quality education
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EdOptions

We partner with schools
ATo increase graduation rates
ATo reduce dropout rates

ATo keep students engaged



We Provide Proven Solutions

g WdOptions
International Academy Foundation

EdOptions
High School

BLUE RIDGE Tempe

14
v

2novel high school prep

ssu?tré* ~testpak  ~ged duo

The best tool for state test prep A dual-track approach to GED success
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Orchard Learning

®rcharo D

Targeted Educational Software p I a net

. g

Educational Software

SOFTWA,



We stay connected
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Weore Nati onal |

U.S. Chamber of Commerce

'SmaII Business of the Year

BEST EDUCATIONAL SOFTWARE AWA,Q
O
*  Winner of 16TH ANNUAL * 0

BESSIE AWARDS

ComputED Gazette, Carisbad, CA

2009 2008
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